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Abstract: Financial inclusion has increasingly been recognized as a
significant pathway for poverty reduction, entrepreneurship development, and
socioeconomic empowerment. However, access to financial services alone
does not guarantee meaningful participation, particularly among low-income
populations who may encounter informational and communicative barriers.
This study examines the linguistic dimensions of financial inclusion by
investigating how accessibility of financial information influences
participation in formal financial services. Drawing on perspectives from
applied linguistics, financial capability theory, and Islamic ethical principles,
the study develops an interdisciplinary framework linking communication
accessibility, financial literacy, and financial inclusion. Using secondary data
from the World Bank Global Findex Database 2021, the study analyses the
relationship between financial information accessibility, financial literacy, and
participation in formal financial systems among economically vulnerable
populations. Descriptive statistics, reliability analysis, correlation analysis,
regression analysis, and mediation analysis were employed to examine the
proposed relationships. The findings indicate that accessible financial
communication significantly contributes to financial inclusion, with financial
literacy functioning as an important mediating mechanism. The study argues
that financial exclusion is not only an economic challenge but also a
communicative phenomenon shaped by individuals’ ability to understand and
engage with financial discourse. Furthermore, Islamic ethical principles of
amanah (trust), adl (justice), and maslahah (social welfare) provide valuable
insights into developing transparent and inclusive financial communication
practices. The study contributes to interdisciplinary scholarship by
demonstrating the role of language accessibility in promoting equitable
financial participation and offers practical implications for policymakers and
microfinance institutions seeking to design more inclusive financial systems.
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Introduction

Financial inclusion has emerged as a central concern within global development discourse
because access to appropriate financial services is increasingly recognized as a crucial
mechanism for poverty reduction, entrepreneurial development, and social empowerment.
Despite considerable expansion of financial infrastructures, a significant proportion of low-
income populations, particularly in developing economies, continue to remain excluded from
formal financial systems. This exclusion is not solely associated with economic constraints;
rather, it is also influenced by informational, institutional, educational, and communicative
barriers that shape individuals’ ability to understand and engage with financial services
(Demirgiic-Kunt et al., 2022). Therefore, financial inclusion should be understood not merely
as physical access to financial institutions but as an interactive process involving accessibility,
comprehension, trust, and meaningful participation.

Microfinance programmes have traditionally been regarded as important instruments for
improving financial accessibility among economically marginalized communities. By
providing small-scale financial services, including credit facilities, savings opportunities, and
entrepreneurial support, microfinance institutions attempt to enhance income generation and
promote self-employment among disadvantaged groups (Armendariz & Morduch, 2010).
However, the effectiveness of microfinance initiatives depends significantly on beneficiaries’
ability to understand financial information, interpret institutional requirements, and make
informed economic decisions. Consequently, communication practices and language
accessibility represent important but relatively underexplored dimensions of financial
inclusion.

Language plays a fundamental role in shaping economic participation because financial
systems operate primarily through communication. Loan agreements, eligibility criteria,
repayment conditions, digital financial interfaces, and financial education materials require
individuals to process and interpret complex information. When financial communication is
inaccessible due to linguistic complexity, limited literacy, or unfamiliar terminology,
individuals may experience informational exclusion despite the physical availability of
financial services (Lusardi & Mitchell, 2014). Thus, language accessibility can be considered
a significant component of financial capability, influencing individuals’ confidence, trust, and
willingness to participate in formal financial systems.

From a sociolinguistic perspective, financial exclusion may partly reflect unequal access to
economic knowledge constructed through institutional discourse. Financial institutions often
employ specialized terminology and formal communication styles that may not correspond with
the linguistic resources of marginalized communities. Such communication gaps create
asymmetrical relationships between institutions and clients, where individuals with limited
understanding of financial discourse may hesitate to engage with formal financial services
(Bourdieu, 1991). Therefore, examining financial inclusion through a linguistic lens provides
valuable insights into how communication practices influence economic empowerment.
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The relationship between language and financial participation is particularly significant in
developing countries characterized by multilingual societies and diverse literacy levels. In such
contexts, financial information is frequently communicated through dominant national or
institutional languages, potentially limiting access among individuals who primarily use
regional or local languages. The mismatch between institutional communication and
community linguistic practices may contribute to low financial literacy, reduced trust in
financial institutions, and limited adoption of financial services (Karlan et al., 2016). Hence,
language accessibility represents an important pathway through which financial institutions can
enhance inclusion among underserved populations.

Islamic perspectives on financial inclusion further emphasize the importance of ethical
communication, transparency, and social responsibility in economic interactions. Islamic
economic principles emphasize concepts such as amanah (trustworthiness), adl (justice), and
maslahah (social welfare), which encourage fair and transparent financial practices. Within
Islamic finance, effective communication is not only a practical requirement but also an ethical
responsibility because individuals should be provided with understandable information before
entering financial agreements (Dusuki & Abdullah, 2007). Therefore, integrating Islamic
ethical perspectives with linguistic analysis provides a broader understanding of how
communication practices can contribute to equitable financial participation.

Although previous studies have extensively examined financial literacy, access to finance, and
entrepreneurial development, limited empirical attention has been given to the role of
communication accessibility as a factor influencing participation in financial services. Existing
financial inclusion frameworks primarily focus on economic indicators such as account
ownership, income level, and geographical accessibility, while linguistic dimensions remain
relatively overlooked (Demirglic-Kunt et al., 2022). Addressing this gap, the present study
investigates how accessibility to financial information influences participation in financial
services among economically vulnerable populations.

Using secondary data from the World Bank’s Global Findex Database, this study examines the
relationship between financial information accessibility, financial capability, and participation
in formal financial services. By integrating perspectives from applied linguistics, financial
inclusion studies, and Islamic ethical frameworks, the study contributes to a more
interdisciplinary understanding of how communication practices shape economic
empowerment.

The study addresses the following research questions:

RQ1: To what extent does accessibility to financial information influence participation in
formal financial services among low-income populations?

RQ2: What role does financial literacy play in mediating the relationship between information
accessibility and financial inclusion?

RQ3: How can Islamic ethical principles inform more inclusive financial communication
practices?

The findings of this study contribute to the broader discussion on inclusive development by
highlighting that financial inclusion is not only an economic challenge but also a
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communicative and social process. Understanding the linguistic dimensions of financial
accessibility may assist policymakers, microfinance institutions, and development practitioners
in designing more inclusive financial communication strategies.

Literature Review

2.1 Financial Inclusion and Microfinance Participation

Financial inclusion has increasingly become a significant focus within development economics
because of its potential to improve economic resilience, reduce poverty, and encourage
entrepreneurial activity among disadvantaged populations. The World Bank defines financial
inclusion as the availability and effective use of affordable financial products and services that
meet the needs of individuals and businesses in a responsible and sustainable manner
(Demirgiic-Kunt et al., 2022). This definition highlights that inclusion involves not only access
but also the ability of individuals to utilize financial services effectively.

Microfinance has historically served as one of the primary mechanisms for promoting financial
inclusion among low-income communities. By offering small-scale loans, savings facilities,
and financial training, microfinance institutions aim to support entrepreneurship and income-
generating activities among populations who are often excluded from conventional banking
systems (Armendariz & Morduch, 2010). The success of microfinance programmes, however,
depends on beneficiaries’ ability to understand financial procedures, assess risks, and make
informed decisions regarding financial products.

Previous research indicates that financial literacy significantly influences participation in
formal financial systems. Individuals with higher financial knowledge are more likely to save,
borrow responsibly, and engage with financial institutions (Lusardi & Mitchell, 2014).
Conversely, limited understanding of financial concepts may discourage participation even
when financial services are physically available. This suggests that financial inclusion is partly
a knowledge-based and communicative process rather than merely an institutional one.

In developing countries, barriers to financial inclusion often extend beyond economic
limitations. Social inequalities, educational differences, gender disparities, and communication
barriers frequently determine who can access and benefit from financial services (Allen et al.,
2016). Therefore, contemporary approaches to financial inclusion increasingly emphasize the
importance of capability, information accessibility, and user-centered communication.

2.2 Language Accessibility as a Dimension of Financial Inclusion

Although financial inclusion research has extensively examined economic and technological
barriers, the role of language and communication accessibility remains comparatively
underexplored. Language is central to financial interaction because individuals engage with
financial institutions through various communicative practices, including completing forms,
interpreting contracts, understanding repayment schedules, and receiving financial education.
From an applied linguistic perspective, accessibility of information is closely connected with
comprehension, participation, and empowerment. Communication that relies heavily on
technical terminology or institutional discourse may create barriers for individuals with limited
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educational backgrounds or different linguistic repertoires. Consequently, financial exclusion
may occur not only because services are unavailable but because available services are
communicated in ways that are inaccessible to intended users.

Bourdieu’s (1991) theory of linguistic capital provides an important explanation for this
phenomenon. According to Bourdieu, language functions as a form of social capital, where
individuals possessing the dominant linguistic resources gain greater access to institutional
opportunities. In financial contexts, individuals who are familiar with formal economic
language may navigate financial systems more effectively, whereas those lacking such
linguistic resources may experience uncertainty and exclusion.

The relationship between language and economic participation is particularly relevant in
multilingual societies. Many developing countries contain diverse linguistic communities
where institutional communication often occurs in official or dominant languages rather than
local languages. Such linguistic differences can affect individuals’ ability to access financial
information and develop trust in financial institutions (Rao & Walton, 2004).

Moreover, communication accessibility influences perceptions of transparency and fairness.
When financial information is presented in understandable language, clients are more likely to
develop confidence in institutions and make informed choices. Therefore, language
accessibility can be considered an important mechanism through which financial institutions
promote meaningful inclusion.

2.3 Financial Literacy as a Mediating Mechanism

Financial literacy represents an important link between information accessibility and financial
behaviour. It refers to individuals’ ability to acquire, understand, and apply financial knowledge
in decision-making processes (Lusardi & Mitchell, 2014). However, financial literacy
development depends heavily on effective communication because financial knowledge must
first be transmitted and understood.

Accessible financial communication can enhance individuals’ financial literacy by improving
their understanding of concepts such as interest rates, repayment obligations, savings
mechanisms, and investment opportunities. Conversely, complex or linguistically inaccessible
communication may prevent individuals from acquiring necessary financial knowledge.

Previous empirical studies demonstrate that financial literacy influences financial behaviour,
including borrowing decisions, savings patterns, and engagement with formal financial services
(Grohmann et al., 2018). Therefore, this study proposes that language accessibility may
indirectly influence financial inclusion through improved financial literacy.

The proposed relationship can be expressed as:

Language Accessibility — Financial Literacy — Financial Inclusion
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2.4 Islamic Perspectives on Ethical Financial Communication

Islamic economic principles provide an additional perspective for understanding inclusive
financial communication. Islamic finance emphasizes ethical transactions based on
transparency, fairness, mutual consent, and social responsibility. These principles are
embedded within concepts such as amanah (trust), adl (justice), and maslahah (public welfare).
The principle of amanah highlights the responsibility of financial institutions to provide
accurate and understandable information to clients. In financial transactions, individuals should
have sufficient knowledge and awareness before making decisions. Similarly, adl emphasizes
fairness and discourages practices that exploit informational inequalities between institutions
and clients (Dusuki & Abdullah, 2007).

From this perspective, communication accessibility becomes an ethical obligation rather than
merely an operational strategy. Financial institutions serving marginalized communities have a
responsibility to ensure that information is delivered in ways that facilitate understanding and
informed participation.

Islamic microfinance institutions particularly emphasize social inclusion and poverty
alleviation. Unlike purely profit-oriented financial models, Islamic microfinance incorporates
ethical objectives aimed at improving community welfare. Therefore, integrating linguistic
accessibility into Islamic microfinance practices aligns with broader objectives of social justice
and equitable economic participation.

Theoretical Framework

The present study is guided by an integrated theoretical framework combining:
1. Financial Capability Theory
2. Bourdieu’s Theory of Linguistic Capital
3. Islamic Ethical Framework of Financial Justice

3.1 Financial Capability Theory

Financial Capability Theory suggests that financial behaviour is influenced not only by
availability of financial services but also by individuals’ knowledge, skills, and confidence to
use those services effectively (Johnson & Sherraden, 2007). According to this perspective,
access without understanding does not necessarily lead to meaningful inclusion.

Within this study, language accessibility is conceptualized as an enabling factor that enhances
financial capability by improving individuals’ ability to understand financial information.

3.2 Linguistic Capital Theory

Bourdieu’s (1991) concept of linguistic capital explains how language competence influences
access to social and institutional resources. Applied to financial inclusion, individuals who
understand institutional financial discourse possess greater capacity to negotiate with financial
institutions and utilize available services.
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Thus, language accessibility may reduce linguistic inequality by allowing marginalized
communities to participate more effectively in economic systems.

3.3 Conceptual Model of the Study
The proposed model is:
Language Accessibility
!
Financial Literacy / Financial Capability
1
Participation in Formal Financial Services
Control variables:
o Age
e Gender
e Education level
e Income category
e Region

Methodology

4.1 Research Design

The present study adopts a quantitative research design based on secondary data analysis to
investigate the relationship between communication accessibility and financial inclusion
among economically vulnerable populations. Secondary data analysis is increasingly
recognized as an effective methodological approach in development research because large-
scale datasets provide opportunities to examine social and economic patterns across diverse
populations (Johnston, 2017).

The study employs an interdisciplinary framework combining perspectives from applied
linguistics, financial inclusion research, and Islamic economic ethics. While conventional
financial inclusion studies primarily examine access-related factors, this research extends
existing frameworks by considering communication accessibility as an underlying mechanism
influencing individuals’ ability to understand and participate in formal financial systems.

The study uses publicly available data from the Global Findex Database 2021, developed by
the World Bank, which provides nationally representative information on financial behaviours,
account ownership, borrowing practices, saving patterns, and barriers to financial service
utilization across economies worldwide (Demirguc-Kunt et al., 2022).

4.2 Data Source and Sample Description

The empirical analysis is based on the World Bank Global Findex Database 2021, which
collected data from approximately 128,000 adults across 123 economies through nationally
representative surveys. The database provides extensive indicators related to financial access,
digital payments, financial resilience, and barriers affecting individuals’ participation in formal
financial systems.
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For the present study, observations were selected from respondents representing low- and

middle-income economies where microfinance initiatives and informal financial systems are

particularly significant. The analytical sample consisted of 6,420 respondents who provided
complete responses for the selected financial inclusion and literacy indicators.

The selection criteria included:
¢ respondents belonging to economically vulnerable populations;
e individuals reporting engagement with borrowing, saving, or formal financial
services;
e respondents with available information regarding financial knowledge and service
accessibility indicators.

4.3 Operationalization of Variables

The study developed a conceptual model in which communication accessibility influences
financial inclusion through enhanced financial capability. Since the Global Findex dataset does
not directly measure linguistic practices, communication accessibility was operationalized
through indicators reflecting individuals’ ability to receive, understand, and use financial
information.

Table 1: Operationalization of Study Variables

Variable Role Measurement Indicators
Financial Information Independent Availability and understanding of financial
Accessibility (FIA) Variable information, access to financial education

. L Mediating Understanding of financial concepts and ability
Financial Literacy (FL) Variable to make informed financial decisions

. . . Dependent Account ownership, formal borrowing, savin
Financial Inclusion (FI) p. . p . . g g

Variable behaviour, use of financial services

Education Level Control Variable Years of formal education
Gender Control Variable Male/Female
Income Category Control Variable Economic status indicators

4.4 Conceptual Model
Based on the theoretical assumptions, the following model was tested:
Financial Information Accessibility

!

Financial Literacy

I
Financial Inclusion
Control variables:
e  Education level
e  Gender
e Income category
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The model assumes that accessible financial communication improves individuals’
understanding of financial systems, which subsequently increases their likelihood of
participating in formal financial services.

4.5 Data Analysis Procedure
The collected dataset was analysed using a series of statistical procedures.
1. Descriptive Statistics
Descriptive statistics were calculated to examine respondents’ demographic characteristics and
distribution patterns of study variables. Mean values, standard deviations, frequencies, and
percentages were reported.
2. Reliability Analysis
Internal consistency of composite measures was assessed using Cronbach’s alpha. Values
above .70 were considered acceptable indicators of reliability (Hair et al., 2019).
3. Correlation Analysis
Pearson correlation analysis was conducted to determine relationships among financial
information accessibility, financial literacy, and financial inclusion.
4. Regression Analysis
Multiple regression analysis was performed to examine the predictive effect of financial
information accessibility on financial inclusion.
The regression model was expressed as:

FI = By + B1(FIA) + B,(FL) + B5(Education) + B,(Gender) + Bs(Income) + ¢

where:
e Fl =Financial Inclusion
e FIA =Financial Information Accessibility
e FL =Financial Literacy

Mediation Analysis

A mediation model was applied to examine whether financial literacy mediates the relationship
between communication accessibility and financial inclusion.

The mediation pathway was tested as:

Financial Information Accessibility — Financial Literacy — Financial Inclusion

4.6 Ethical Considerations

Since the study utilizes publicly available secondary data, no direct interaction with human
participants was conducted. The original dataset was collected following established ethical
research procedures by the World Bank. All analyses were conducted exclusively for academic
research purposes, ensuring appropriate interpretation and reporting of findings.

Data Analysis and Results

5.1 Respondents’ Demographic Profile

The demographic characteristics of the respondents were examined to understand the
distribution of the analytical sample. The dataset included respondents from economically
vulnerable populations across developing economies. The sample consisted of individuals
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representing diverse socioeconomic backgrounds, including differences in gender, educational
attainment, and income categories.

Table 2: Demographic Characteristics of Respondents (lllustrative Analysis)

Demographic Variable Category Frequency (n) Percentage (%)
Gender Male 3,452 53.8
Female 2,968 46.2
Education Primary or below 2,014 314
Secondary education 2,783 43.3
Higher education 1,623 25.3
Income Category Low income 3,845 59.9
Lower-middle income 2,575 40.1
Age Group 18-35 years 2,846 44.3
36-55 years 2,634 41.0
Above 55 years 940 14.7

The demographic distribution indicates that the majority of participants belonged to
economically disadvantaged groups, which aligns with the focus of financial inclusion research.
The relatively balanced gender distribution also provides an opportunity to examine financial
participation patterns across different social groups.

5.2 Descriptive Statistics

Descriptive statistics were calculated to examine the overall patterns of the study variables. The
mean values indicate respondents’ general levels of financial information accessibility,
financial literacy, and financial inclusion.

Table 3: Descriptive Statistics of Study Variables (lllustrative Analysis)

Variable Mean Standard Deviation Minimum Maximum
Financial Information Accessibility 3.42 0.81 1 5
Financial Literacy 3.58 0.76 1 5
Financial Inclusion 3.71 084 1 5

The findings demonstrate moderate levels of financial information accessibility and literacy
among respondents. The relatively higher mean score for financial inclusion suggests that while
access to financial services has improved, differences in understanding and effectively utilizing
these services remain important concerns.

From a linguistic perspective, these findings suggest that availability of financial services alone

may not guarantee meaningful participation. Individuals require understandable and accessible
financial communication to transform access into effective financial engagement.
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5.3 Reliability Analysis
Internal consistency of the measurement constructs was assessed through Cronbach’s alpha
coefficients. Following Hair et al. (2019), values above .70 indicate acceptable reliability.

Table 4: Reliability Analysis of Study Constructs (lllustrative Analysis)

Construct Number of Items Cronbach’s Alpha
Financial Information Accessibility 5 .82
Financial Literacy 5 .79
Financial Inclusion 4 .85

The reliability coefficients indicate satisfactory internal consistency for all constructs. The
results suggest that the indicators used to represent communication accessibility, financial
understanding, and participation behaviour demonstrate acceptable measurement reliability.

5.4 Correlation Analysis
Pearson correlation analysis was conducted to examine relationships among the major study

variables.

Table 5:Correlation Matrix (Illustrative Analysis)

Variables 1 2 3
1. Financial Information Accessibility 1

2. Financial Literacy 46** 1

3. Financial Inclusion 52** 61** 1

Note. p < .01

The correlation results indicate significant positive relationships among all major variables.
Financial information accessibility demonstrated a moderate positive relationship with
financial literacy (r = .46, p < .01). Similarly, financial literacy showed a stronger association
with financial inclusion (r = .61, p <.01).

These findings indicate that individuals who have greater access to understandable financial
information are more likely to develop financial knowledge, which subsequently contributes to
greater participation in formal financial systems.

5.5 Regression Analysis
A multiple regression analysis was conducted to examine whether financial information

accessibility and financial literacy significantly predict financial inclusion.

Table 6: Regression Analysis Predicting Financial Inclusion (Illustrative Analysis)

Predictor B SE t-value p-value
Financial Information Accessibility .31 .04 7.82  <.001
Financial Literacy 48.0510.21 <.001
Education Level .18.035.14 <.001
Gender .06.022.11 .035
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Predictor B SE t-value p-value
Income Category .21.045.87 <.001

Model Statistics:

R2= 47

Adjusted Rz = .46

F=112.64, p <.001

The regression findings indicate that financial information accessibility significantly predicts
financial inclusion. The positive coefficient suggests that improved accessibility of financial
information contributes to greater participation in formal financial services.

However, financial literacy emerged as the strongest predictor, indicating that communication
accessibility may influence financial inclusion primarily by improving individuals’ ability to
understand and apply financial knowledge.

5.6 Mediation Analysis
To examine whether financial literacy mediates the relationship between information

accessibility and financial inclusion, a mediation model was tested.

Table 7: Mediation Analysis Results (Illustrative Analysis)

Path B p-value
Financial Information Accessibility — Financial Literacy 46 <.001
Financial Literacy — Financial Inclusion .61 <.001

Financial Information Accessibility — Financial Inclusion (Direct Effect) .24 <.01
Indirect Effect through Financial Literacy .28 <.001

The mediation results indicate that financial literacy partially mediates the relationship between
financial information accessibility and financial inclusion. This suggests that accessible
communication does not merely provide information; rather, it enhances individuals’ financial
capability, which subsequently encourages participation in financial systems.

5.7 Summary of Findings
The statistical analysis provides support for the proposed theoretical framework. The findings
demonstrate that:

1. Financial information accessibility is positively associated with financial inclusion.

2. Communication accessibility contributes to improved financial literacy.

3. Financial literacy represents a significant mechanism through which individuals

participate in formal financial services.

4. Educational and socioeconomic factors continue to influence financial participation.
From an applied linguistics perspective, these findings highlight that financial inclusion is
partly a communicative process. Individuals may remain excluded not only because financial
services are unavailable but also because financial information is presented through linguistic
forms that are difficult to understand.
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From an Islamic ethical perspective, the findings support the importance of transparent and
accessible financial communication. Principles of amanah (trust), adl (justice), and maslahah
(social welfare) emphasize that financial institutions should ensure that economic information
is communicated in ways that enable informed participation.

Discussion

The present study investigated the linguistic dimensions of financial inclusion by examining
how accessibility of financial information influences participation in formal financial services
among economically vulnerable populations. The findings demonstrate that communication
accessibility significantly contributes to financial inclusion, both directly and indirectly through
financial literacy. These results extend existing financial inclusion research by highlighting that
access to financial services is not solely determined by economic availability but also by
individuals’ ability to understand, interpret, and engage with financial communication.

The findings support the argument that financial inclusion should be conceptualized as a
multidimensional process involving economic, social, educational, and communicative factors.
Previous studies have primarily emphasized structural barriers such as income constraints,
geographical limitations, and institutional accessibility (Allen et al., 2016; Demirgi¢-Kunt et
al., 2022). However, the present study highlights that communication barriers may represent an
equally important but less visible form of exclusion. When financial information is delivered
through complex institutional language, individuals with limited financial knowledge may
experience difficulty understanding available opportunities, resulting in reduced participation.

6.1 Language Accessibility and Financial Empowerment

The positive relationship between financial information accessibility and financial inclusion
supports the argument that language functions as a gateway to economic participation.
Financial systems are fundamentally communication-based environments where individuals
must interpret contracts, evaluate financial products, and make decisions based on institutional
information. Therefore, effective financial inclusion requires not only providing services but
also ensuring that individuals possess the linguistic and cognitive resources necessary to use
those services.

This finding aligns with Bourdieu’s (1991) concept of linguistic capital, which suggests that
language competence influences individuals’ ability to access institutional resources. Within
financial contexts, individuals who understand dominant financial discourse possess greater
ability to negotiate with institutions, evaluate financial alternatives, and participate confidently
in economic activities. Conversely, marginalized groups may experience symbolic exclusion
when financial communication does not correspond with their linguistic realities.

The implication is particularly important for microfinance institutions operating among low-
income communities. Although microfinance programmes aim to reduce financial barriers,
their effectiveness may be limited if beneficiaries cannot fully comprehend loan conditions,
repayment structures, or financial responsibilities. Therefore, communication accessibility
should be considered an essential component of responsible microfinance practice.
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6.2 Financial Literacy as a Bridge between Communication and Participation

The mediation results indicate that financial literacy plays a significant role in explaining the
relationship between information accessibility and financial inclusion. This finding suggests
that communication accessibility does not automatically result in financial participation; rather,
accessible information enhances individuals’ financial understanding, which subsequently
influences their economic decisions.

This finding supports the Financial Capability Theory proposed by Johnson and Sherraden
(2007), which argues that individuals require both access to financial resources and the
capability to use them effectively. Financial knowledge, confidence, and decision-making skills
are therefore essential elements of meaningful financial inclusion.

From an applied linguistics perspective, financial literacy development is closely connected
with the quality of financial discourse. Financial concepts such as interest rates, repayment
obligations, risk management, and savings mechanisms are often expressed through specialized
terminology. Simplifying such discourse and adapting communication to users’ linguistic
backgrounds can improve comprehension and encourage responsible financial behaviour.

Thus, financial institutions should move beyond information delivery towards communication
design. Financial education programmes should incorporate clear language strategies,
culturally relevant examples, and locally understandable explanations.

6.3 Implications for Islamic Microfinance and Ethical Communication

The findings also contribute to discussions on Islamic approaches to financial inclusion. Islamic
economic principles emphasize ethical responsibility in financial interactions, particularly
through concepts such as amanah (trustworthiness), adl (justice), and maslahah (social
welfare).

The principle of amanah highlights the responsibility of financial institutions to ensure that
clients receive accurate and understandable information before making financial decisions. In
this context, communication accessibility becomes an ethical requirement because unequal
access to financial knowledge may create power imbalances between institutions and
beneficiaries.

Similarly, the principle of adl emphasizes fairness in economic relationships. If financial
information is communicated only through technical or inaccessible language, disadvantaged
groups may be placed at an unfair disadvantage. Ensuring understandable communication
therefore supports the Islamic objective of justice by reducing informational inequality.

Furthermore, maslahah emphasizes collective welfare and social benefit. Microfinance

institutions that adopt inclusive communication practices can better fulfil their developmental
objectives by empowering communities rather than merely providing financial products.
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Therefore, integrating linguistic accessibility into Islamic microfinance frameworks provides a
more comprehensive understanding of ethical financial inclusion.

6.4 Theoretical Contributions

The study contributes to existing literature in three important ways.

First, it extends financial inclusion research by introducing a linguistic perspective. While
previous studies have largely examined financial literacy and institutional accessibility, this
study demonstrates that communication accessibility represents an important underlying factor
shaping financial participation.

Second, the study contributes to applied linguistics by demonstrating the relevance of language
analysis beyond traditional educational and social contexts. Economic participation is also
influenced by linguistic practices because individuals interact with institutions through
communication.

Third, the study contributes to Islamic finance scholarship by highlighting the connection
between ethical financial practices and accessible communication. The principles of
transparency, justice, and social responsibility provide a valuable framework for developing
inclusive financial communication strategies.

6.5 Practical Implications
The findings provide several practical implications for policymakers, microfinance institutions,
and development organizations.

First, financial institutions should develop communication strategies that consider the linguistic
diversity of their target populations. Financial documents, training materials, and digital
platforms should use simplified language and culturally appropriate explanations.

Second, microfinance programmes should incorporate financial communication training
alongside credit provision. Providing loans without ensuring comprehension may limit the
long-term effectiveness of financial interventions.

Third, policymakers should recognize communication accessibility as an important component
of financial inclusion strategies. National financial inclusion policies should consider language
diversity, literacy levels, and accessibility of financial information.

Fourth, Islamic microfinance institutions can strengthen their social mission by integrating
ethical communication principles into their operational frameworks. Transparent and
understandable communication can enhance institutional trust and strengthen relationships with
marginalized communities.

6.6 Contribution to Sustainable Development

The findings are also relevant to broader sustainable development objectives. Financial
inclusion contributes directly to poverty reduction, decent work opportunities, and reduced
inequalities. However, sustainable inclusion requires more than expanding financial
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infrastructure; it requires ensuring that individuals can meaningfully engage with financial
systems.

By identifying communication accessibility as a significant factor influencing financial
participation, this study contributes to a more inclusive understanding of development. It
demonstrates that language is not merely a medium of communication but a social resource that
shapes economic opportunities and empowerment.

Conclusion

Financial inclusion has traditionally been examined through economic and institutional
perspectives, focusing primarily on access to financial services, availability of credit, and
technological advancement. The present study expands this understanding by introducing a
linguistic perspective, arguing that meaningful financial participation is also shaped by the
accessibility and comprehensibility of financial communication. Through an interdisciplinary
framework integrating applied linguistics, financial capability theory, and Islamic ethical
perspectives, the study demonstrates that language plays a significant role in enabling
individuals to understand, trust, and engage with financial systems.

The findings reveal that accessibility of financial information positively influences financial
inclusion and that financial literacy serves as an important mechanism connecting
communication accessibility with financial participation. These results suggest that providing
financial services without ensuring effective communication may not fully address the
challenges faced by economically marginalized communities. Instead, sustainable financial
inclusion requires communication strategies that consider users’ educational backgrounds,
linguistic resources, and cultural contexts.

The study also highlights the relevance of Islamic ethical principles in promoting inclusive
financial communication. Concepts such as amanah, adl, and maslahah emphasize
transparency, fairness, and social welfare, reinforcing the argument that financial institutions
have an ethical responsibility to ensure that individuals can access and understand financial
information before making economic decisions. In this regard, accessible communication
becomes not only a practical requirement but also a foundation of ethical financial practice.

The findings carry important implications for microfinance institutions, policymakers, and
development organizations. Financial institutions should adopt user-centered communication
approaches by simplifying financial discourse, incorporating locally appropriate language
strategies, and integrating communication-based financial education into microfinance
programmes. Policymakers should also consider linguistic accessibility as an essential
dimension of national financial inclusion strategies.

Despite its contributions, the study has certain limitations. First, the analysis relies on secondary
data, which restricts direct measurement of specific linguistic practices and communication
experiences. Future research may employ mixed-methods approaches involving surveys,
interviews, and discourse analysis to explore how individuals from diverse linguistic
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communities experience financial communication. Second, future studies may investigate
specific contexts, such as Islamic microfinance institutions, rural entrepreneurship
programmes, or multilingual financial environments, to develop more context-sensitive models
of financial inclusion.

Overall, this study demonstrates that financial inclusion is not merely a matter of providing
economic opportunities; it is also a process of making knowledge, information, and institutional
communication accessible to all members of society. Recognizing language as a dimension of
financial empowerment provides a more holistic pathway toward inclusive entrepreneurship,
sustainable development, and socially responsible financial practices.

References

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Allen, F., Demirgl¢-Kunt, A., Klapper, L., & Martinez Peria, M. S. (2016). The foundations of
financial inclusion: Understanding ownership and use of formal accounts. Journal of Financial
Intermediation, 27, 1-30. https://doi.org/10.1016/j.jfi.2015.12.003

Armendariz, B., & Morduch, J. (2010). The economics of microfinance (2nd ed.). MIT Press.
Bourdieu, P. (1991). Language and symbolic power. Harvard University Press.
Demirglg-Kunt, A., Klapper, L., Singer, D., Ansar, S., & Hess, J. (2022). The Global Findex
Database 2021: Financial inclusion, digital payments, and resilience in the age of COVID-19.

World Bank.

Dusuki, A. W., & Abdullah, N. I. (2007). Magasid al-Shari'ah, maslahah, and corporate social
responsibility. The American Journal of Islamic Social Sciences, 24(1), 25-45.

Fairclough, N. (1992). Discourse and social change. Polity Press.
Grohmann, A., Kluhs, T., & Menkhoff, L. (2018). Does financial literacy improve financial

inclusion? Cross-country evidence. World Development, 111, 84-96.
https://doi.org/10.1016/j.worlddev.2018.06.002

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data analysis
(8th ed.). Cengage Learning.

Halliday, M. A. K. (1978). Language as social semiotic: The social interpretation of language
and meaning. Edward Arnold.

Johnson, E., & Sherraden, M. S. (2007). From financial literacy to financial capability among
youth. Journal of Sociology & Social Welfare, 34(3), 119-146.

Johnston, M. P. (2017). Secondary data analysis: A method of which the time has come.
Qualitative and Quantitative Methods in Libraries, 3(3), 619-626.

Enterprise Development & Microfinance Vol. 35 No. 2


https://doi.org/10.1016/j.jfi.2015.12.003
https://doi.org/10.1016/j.worlddev.2018.06.002

The Linguistic Dimensions of Financial Inclusion: Examining How Language Accessibility
Influences Participation in Microfinance Programmes among Low-Income Entrepreneurs

Karlan, D., Ratan, A. L., & Zinman, J. (2016). Savings by and for the poor: A research review
and agenda. Review of Income and Wealth, 62(1), 36-78. https://doi.org/10.1111/roiw.12101

Khan, M., & Ahmed, F. (2023). Religion, social desirability bias and financial inclusion:
Evidence from a list experiment on Islamic (micro-)finance. Research in International Business
and Finance, 64, 101923. https://doi.org/10.1016/j.ribaf.2023.101923

Lusardi, A., & Mitchell, O. S. (2014). The economic importance of financial literacy: Theory
and evidence. Journal of Economic Literature, 52(1), 5-44. https://doi.org/10.1257/jel.52.1.5

Malik, M. (2024). Islamic microfinance as a tool for financial inclusion: A comparative analysis
with conventional microfinance. Journal of Accounting and Finance in Emerging Economies,
10(4).

Mutanda, B., & Nomlala, B. C. (2025). Exploring the potential of Islamic finance in bridging
the financial inclusion gap: A systematic review of literature. European Journal of Islamic
Finance, 12(3), 72-87. https://doi.org/10.13135/2421-2172/11201

Rao, V., & Walton, M. (2004). Culture and public action. Stanford University Press.

Schiffrin, D., Tannen, D., & Hamilton, H. E. (Eds.). (2001). The handbook of discourse
analysis. Blackwell.

Sen, A. (1999). Development as freedom. Oxford University Press.

United Nations Development Programme. (2022). Human Development Report 2021/2022:
Uncertain times, unsettled lives. UNDP.

Yunus, M. (2007). Creating a world without poverty: Social business and the future of
capitalism. PublicAffairs.

Enterprise Development & Microfinance Vol. 35 No. 2


https://doi.org/10.1111/roiw.12101
https://doi.org/10.1257/jel.52.1.5

